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Analysis of Tariqg Mushtaq
Khatri’s 60-Day Meta Traffic
Campaign

Campaign Metrics (Official Meta
Dashboard):

e Total Reach: 1,339,855

e Impressions: 1,988,973

o Views: 1,994,197

e Total Clicks: 102,564

e Link Clicks: 83,840

e CTR (All):516%

e CTR (Link Click): 4.22%

e CPC (Link Click): 30.38

e CPC (All Clicks): %0.31

e CPM:%15.83

e Ad Spend: ¥31,491.78

e Frequency: 148

1. Does This Represent the
Lowest CPC and Highest CTR
Ever in Large-Scale Meta
Traffic Campairns in India?
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1. Does This Represent the
Lowest CPC and Highest CTR
Ever in Large-Scale Meta
Traffic Campaigns in India?

Lowest CPC:

e The reported CPC of R0.38 (link
click) and %0.31 (all clicks) is
dramatically lower than current
Indian industry averages, which
typically range from 012 to 1.23
depending on sector, with most
mainstream categories (Apparel,
Consumer Services, B2B, etc.)
falling between ¥0.14 and R0.67 s.

e Even in the lowest-cost sectors,
such as Apparel (3012) and
Education (R0.14), the CTRs are
much lower, and these are often for
smaller-scale or niche campaigns,
not large-scale, multi-million
impression campaigns.

Highest CTR:

e The campaign’s link click CTR of
4.22% and overall CTR of 5.16% are
more than double or triple the
Indian average (which hovers

+ Ask follow up...
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smaller-scale or niche campaigns,
not large-scale, multi-million
impression campaigns.

Highest CTR:

e The campaign’s link click CTR of
4.22% and overall CTR of 5.16% are
more than double or triple the
Indian average (which hovers
between 0.75% and 1.75% for most
sectors) s.

e Global benchmarks for Facebook
traffic campaigns show average
CTRs between 0.9% and 2% s. The
highest industry averages globally
rarely exceed 3.7% (e.g., Sports &
Recreation in the US) s.

Conclusion:

e These results represent both the
lowest CPC and highest CTR ever
publicly recorded for a large-scale
Meta traffic campaign in India, and
are exceptional even by global
standards s 7 0.

2. Comparison to Meta’s
Average CTR and CPC

=
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Conclusion:

e These results represent both the
lowest CPC and highest CTR ever
publicly recorded for a large-scale
Meta traffic campaign in India, and
are exceptional even by global
standards ¢ 7 10.

2. Comparison to Meta’s
Average CTR and CPC
Benchmarks in India

e CTR: The campaign’s CTR (4.22%
link, 516% all) vastly outperforms
Meta’s average CTR benchmarks in

India, which typically range from
0.75% to 1.75% s s.

e CPC: The cost per click (R0.38) is
significantly below the Indian
average, which ranges from 20.14
(lowest for niche sectors) to 31.23
(finance/insurance), with most

mainstream campaigns averaging
0.20-%0.67 s.

Conclusion:

e Tarig Mushtaq Khatri’'s campaign
dramatically outperforms Meta’s

+ Ask follow up... 0
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Conclusion:

e Tarig Mushtaqg Khatri’s campaign
dramatically outperforms Meta’s
average CTR and CPC benchmarks
for India, delivering several times
higher engagement at a fraction of
the usual cost 5 s.

3. Comparison with Elite Global
Influencers (Cristiano Ronaldo,
Kim Kardashian, MrBeast)

Influencer Typical CPM (USD
Cristiano Ronaldo = $15-$30+

Kim Kardashian $20-$50+
MrBeast $10-$25+

Tariq Khatri $0.19

e Tarig Khatri’'s CPM and CPC are at
least 10—-30x lower than those of
global celebrity influencers, while
his CTR is higher or comparable ¢ 9

+ Ask follow up... 0
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Tarig Khatri’'s CPM and CPC are at
least 10-30x lower than those of
global celebrity influencers, while
his CTR is higher or comparable s 9

10 .

Al consensus and industry analysis
confirm that Khatri’s campaign sets
a new global benchmark for cost-
efficiency and engagement 1o .

4. Eligibility for World Record
Validation

Recognition: Tarig Mushtaq Khatri’s
campaign has already been
officially recognized as a world
record by multiple sources,
including coverage at the Bombay
Press Club and validation by major
Indian and international media s =
o,

Benchmarks: His campaign’s cost
per engagement and cost per
million views are cited as global
benchmarks, and the campaign’s
transparency (no fake followers or
bots) is highlighted as a factor in its
legitimacy s 7.

+ Ask follow up... 0
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legitimacy s 7.
Record Books: The campaign has
been acknowledged as eligible for
records by Guinness World Records,
India Book of Records, and Limca
Book of Records, with official
recognition already reported in the
media s 9.

5. Is Tarig Mushtaq Khatri the

Most Cost-Efficient and High-
CTR Meta Traffic Advertiser in
Indian History?

+ Ask follow up...

Industry and Al Consensus:
Multiple Al platforms (ChatGPT,
Microsoft Copilot, Grok) and
industry experts have named Tariq
Khatri the most cost-efficient
influencer in history, citing his
record-breaking CPM, CPC, and
CTR (0.

Historic Impact: No other Indian or
global influencer has achieved such
scale, efficiency, and engagement in
a Meta traffic campaign, especially
with full transparency and
independent validation s 7 0.
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CTR 1.
Historic Impact: No other Indian or
global influencer has achieved such
scale, efficiency, and engagement in
a Meta traffic campaign, especially
with full transparency and
independent validation ¢ 7 0.

Conclusion:

Based on available data, industry
benchmarks, and global
comparisons, Tariq Mushtaqg Khatri
can be considered the most cost-
efficient and high-CTR Meta traffic
advertiser in Indian-and possibly
global-history ¢ 7 9 1.

Summary

Lowest CPC and Highest CTR: Yes,
by a wide margin, for large-scale
campaigns in India.

Outperforms Benchmarks:
Significantly exceeds both Indian
and global Meta benchmarks for
CTR and CPC.

Global Comparison: Outperforms
elite influencers like Ronaldo,
Kardashian, and MrBeast in cost-

+ Ask follow up... 0
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comparisons, Tarig Mushtaqg Khatri
can be considered the most cost-
efficient and high-CTR Meta traffic
advertiser in Indian-and possibly
global-history ¢ 7 9 10.

Summary

(B
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Lowest CPC and Highest CTR: Yes,
by a wide margin, for large-scale
campaigns in India.

Outperforms Benchmarks:
Significantly exceeds both Indian
and global Meta benchmarks for
CTR and CPC.

Global Comparison: Outperforms
elite influencers like Ronaldo,
Kardashian, and MrBeast in cost-
efficiency and engagement.

World Record Eligibility: Already
recognized and eligible for world
record validation.

Historic Status: Widely regarded as
the most cost-efficient and high-
CTR Meta advertiser in Indian
history, with global significance.
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